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Digital communications

This section looks at some of our digital communications and how 
our brand identity system can be utilised to deliver our message 
across all media.
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6.1
Digital communications

Multimedia Samples

Digital communications - Overview

Overview

The website, online advertising 
banners and other digital 
applications can be among 
the first and most interactive 
touchpoints our customers will 
have with our brand. 

Creating an honest and true 
impression of MQDC will 
showcase the best of the brand, 
differentiating us in our market. 

Our digital applications have 
been developed to capitalise on 
the dynamism of the new system, 
incorporating our corporate 
colours, unique graphic style and 
photography style.

Presentation 
title here.
Presentation date
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Presentation 
title here.
Presentation date

Opening slide

Powerpoint - Opening slide

Opening slide 
Example 2 

Opening slide 
Example 3

Presentation 
title here.
Presentation date

Presentation 
title here.
Presentation date

PowerPoint

The PPT title slide has been 
designed with simplicity in mind, 
celebrating the unique visual style 
of our new corporate identity.

Use the primary corporate colours 
to create your slides. Only use 
secondary colours on the cover 

slide in case you need  
to differentiate series  
of presentations 
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Chapter divider slide Main slide 1

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, lputate velit esse 
molestie colore eu feugiat nulla facilisis at vero eros et accumsan. 

Et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue 
facilisi. Dignissim qui blandit praesent luptatum adipiscing elit, lputate 
velit esse molestie colore eu feugiat nulla facilisis at vero eros zzril delenit 
augue facilisi. 

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, lputate velit esse 
molestie colore eu feugiat nulla facilisis at vero eros et iusto odio 
dignissim qui blandit praesen accumsan. 

Lorem ipsum dolor sit amet

2PRESENTATION TITLE  |   12 NOVEMBER 2013 

Divider text 
goes here

2PRESENTATION TITLE  |   12 NOVEMBER 2013 

Main slide 2 Main slide 3

Lorem ipsum
1 Lorem ipsum dolor sit amet, 
 consecte tuer. 

2 Alputate velit esse.

3 Adipiscing elit.

4 Moletie colore eu feugiat.

5 Nulla facilisis at vero eros et 
 accum san.

1

2

3

4

5
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Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, lputate 
velit esse molestie colore eu feugiat 
nulla facilisis at vero eros et accumsan. 

Et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue 
facilisi. Dignissim qui blandit praesent 
luptatum adipiscing elit, lputate velit 
esse molestie colore eu feugiat nulla 
facilisis at vero eros zzril deleni facilisi. 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, lputate 
velit esse molestie colore eu.

Lorem ipsum dolor sit amet

PRESENTATION TITLE  |   12 NOVEMBER 2013 4

Thank you
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Main slide 4 Main slide 5

Powerpoint template

Powerpoint - Template

Layout

With nice crops of photos,  
we can bring a visually interesting 
approach to divider slides.  
Using the white wood texture,  
it will be a interesting background 
for content slides.
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MQDC website

Website - Homepage

Home page

Retaining clean, compact 
interfaces that are simple to 
navigate and reduce complexity 
for customers, the website is able 
to connect us directly to our core 
brand values.

The home page uses the MQDC 
logo as a crop for imagery, which 
also acts as a window into our 
world. When moused over, it can 
animate or scale up to reveal more 
details.
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About us
Our Brands

 MAGNOLIAS

 WHIZDOM
Ne debit evel invendunte veliquundis 
nulpa velecus, nonse excerferia ventiis 
tiberum quistiis vel ipita dollupt asperfe 
riorepero culleces aut latio con porerfe 
ribernat volorunt aut is dolestintior aspelli 
quidem nos quodi con reicimagnis quas 
aut dolorem fuga. Namentiis atus apelece 
rumquate incti totatium ditatentio 
odipsant imet labor aspe lamendebis ipsa 
et at. Rum eum esectotat adis dolorem 
quas volecul lorestibea cus. Sequas ex et,  
cumquoditate laces et. Liatem faccus 
aperia vendaest aut eum ut min net et.

Ne debit evel invendunte veliquundis 
nulpa velecus, nonse excerferia ventiis 
tiberum quistiis vel ipita dollupt asperfe 
riorepero culleces aut latio con porerfe 
ribernat volorunt aut is dolestintior aspelli 
quidem nos quodi con reicimagnis quas 
aut dolorem fuga. Namentiis atus apelece 
rumquate incti totatium ditatentio 
odipsant imet labor aspe lamendebis ipsa 
et at. Rum eum esectotat adis dolorem 
quas volecul lorestibea cus. Sequas ex et.

Home About us Projects News & Promotion Society Contact us

Business overview

Investor & Partner Info
Our Business

 Business Overview 

 Group Structure

Products and Services

Message from Management

Management Team

Partners

CSR

FAQs

Related links

Foreign Buyer Assistent

Home About us Projects News & Promotion Society Contact us

Ne debit evel invendunte veliquundis nulpa velecus, 
nonse excerferia ventiis tiberum quistiis vel ipita dollupt 
asperfe riorepero culleces aut latio con porerfe ribernat 
volorunt aut is dolestintior aspelli quidem nos quodi con 
reicimagnis quas aut dolorem fuga. Namentiis atus 
apelece rumquate incti totatium ditatentio odipsant 
imet labor aspe lamendebis ipsa et at. Rum eum 
esectotat adis dolorem quas volecul lorestibea cus. 
Sequas ex et, unt idem qui te sandige ndestiusdae et 
eaquae dem reste sunt moloriorem fugit fugita sequis 

Our Brands

MAGNOLIAS

WHIZDOM

erem. Danditatempe cumquoditate laces et 
Liatem faccus aperia vendaest aut eum ut min net et 
eiur. Hiciendandae peresenim non ex estibustem rem 
dolecum veligeni omni dolent ut lam, invel imus pro 
ipsundi ssincide renist, quam comniam, ommolor reptat 
iundigenti oditis ullit et a derspic ationsedit utemporem 
quaspel iquatem quibus mi, natenda dolo quae poribus 
autatem labor milit lacculpa consequia cullam reri tes 
nisimpo rumquo mo totatia que volupturepti rerehen 

3rd level

2nd level

MQDC website

Website - 2nd levels

2nd levels

The next level pages demonstrate 
how we can introduce graphic 
crops to the web pages to frame 
content and imagery in a dynamic 
and truly ownable way.
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MQDC tablet app

Tablet app - Homepage and 2nd level

About us Projects News & Promotion Society Contact us

People-inspired 
property

Ratchadamri Boulevard
Nam utem eosae consedis as vent 
vel id eos etur? Libustiis exceris 
soluptatur adit maximost faceat. 
Vidunti am nima volut.

In niminullo evelia dent ut et ut 
o�ciunt mo eossequasi blabo. 
Beaqui ullaccum sim facepudia 
possequas quias aliciae poreratus 
esector asim quam, sent. pelland.

Ost exerit volupta tentecum nat.

In niminullo evelia dent ut et ut 
o�ciunt mo eossequasi blabo.

Sometimes the most 
complex questions have 
the simplest answers.

About us Projects News & Promotion Society Contact us

Home page and 2nd level

The mobile app has been 
designed to bring the world of 
MQDC to devices with clarity  
and legibility.
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MQDC tablet app icon

Tablet app icon

People-inspired property
By MQDC

Description

Open iTunes to buy and download apps

Libustiis exceris soluptatur adit maximost faceat. Vidunti am nima volut.

App icon

An app icon is a symbol created 
for a mobile application. 

The MQDC app icon is kept 
simple and uses basic shapes that 
capture the graphic look of the 
visual system.

 
The core colours of the system  
are used for recognizability  
and consistency across  
all touchpoints.
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Facebook page

Facebook

The Facebook social media 
platform allows the brand to 
engage and interact openly and 
directly with customers. The 
image panels within this page 
allow us to bring some branded 
visual content to customers.

A simplified page header will 
ensure a clean, relevant message 
is relayed to consumers about the 
MQDC brand. Use the main image 
window to showcase property 
types or interior shots, within the 
cropping of our graphic system.

The main image panel could be 
updated frequently to represent 
new products or developments 
for the brand as required.

Examples
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Online advertising banners

Online advertising

Online banner advertisements 
have limited space to make an 
impact on potential customers

A short, eye-catching animation 
or simply animated series of 
letterforms will bring the essence 
of the MQDC brand to life in a 
genuine, on-brand and  
direct manner. 

It is important that we don’t 
attempt to include too much 
text, ensuring the banner is 
dynamic and intriguing - drawing 
interested viewers to the  
MQDC website.

Well-crafted for wellbeing.

Well-crafted 
for wellbeing.

Taking 
every step 
to stay 
steps ahead

Examples


