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# A Brand Platform

This section provides verview of our brand
proposition, brand pillafs, the personality and story
that provide the strategic foundations of our brand.

1.1 Brand platform
1.2  Brand positioning
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1.1

Brand platform

Brand platform

Our brand platform provides
the strategic foundation for the
way our brand acts and speaks.
All communication, written or
visual must be guided by these
principles to truly deliver the
MQDC brand experience.

Brand proposition

THE MOTIVATING IDEA THAT DRIVES ACTION

Holistic innovations

for well-being

Our personality

WHO YOU ARE AS A PERSON, THE TONE IN WHICH YOU BEHAVE

Visionary Inspirational

Commitment

Insighttul

MQDC Brand Identity Guidelines



1.2

Brand platform

o Brand positioning
Visionary

Pacesetting the industry, far-sighted, looks beyond
immediate profits to furthering community welfare

Designer of innovative, high quality combine human understanding
property developments that & technical know-how

To raise standards

*&:’e' E

Innovative in thinking, outstanding in service
standards and business practices

be available 10

Insighttul

Always driven by in-depth consumer
understanding, technical know-how
and market knowledge

-
We know: that q

the built enwronment

the importance of materials

We understand

Committed

Motivated by a higher purpose to serve 6 ight & shadk —
the community at large, does what it takes ,

to deliver on promises

and how they 0 So we can pioneer innovative
connect with \ spaces and structures...

that improve

the well-being of
Q ~1

neighbourho,od! , r;
3" and commuitit

X
g o7
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2.1

Visual system

Key design elements

Corporate identity Corporate colours Photography

Our corporate identity is the MQDC Corporate Green and Gray Our image style captures the
primary representation of who we  present a balanced image youthful, contemporary nature
are. The dynamic, expressive and of confidence, professionalism of our brand and product.
contemporary logotype of our and energy.

new identity is a vibrant reflection

of our brand personality. Typography

Our typefaces have been selected
for their contrasting character
styles and functional attributes.

MQ@DC logo

Colours Typography

Gotham

Light Light Italic Book Book Italic
Medium Medium Italic Bold Bold Italic

. . . MrsEaves

Roman Bold

Photography

MQDC Brand Identity Guidelines




2.2

Visual system

Corporate identity

2.9

Visual system

Corporate identity - Clear zone and minimum size

The MQDC logo

Our brand signature is a modern
representation of who we are and
what we stand for.

The logotype consists in a
specially crafted modern and
stylish typeface to celebrates
our brand personality traits -
Visionary, Inspirational, Insightful
and Commitment.

The purpose of these guidelines
is to protect and enhance this
invaluable brand asset.

MQ@DC logo

Clear zone Minimum size

The clear zone should never be A minimum size has been Depending on the given
encroached upon by any design established to maintain optimum constraint area, the logo
elements whether text, images legibility and quality in every shouldn’t be reproduced

or graphics, unless explicitly expression of the MQDC brand. at less than 10mm in height.

documented in this document.

Clear zone

10mm

MQDC Brand Identity Guidelines



2.4

Visual system

Corporate identity - Colour versions

Colour versions

In order for the system to be
practical and functional across
all touchpoints, there are both,
colour and black and white
identity variants.

Full colour

used whenever possible, it should
predominately be placed on a
white background.

Single colour

The single colour version should
only be used when full colour
reproduction is not possible,

for example on black and white

Special finishes

For special occasions such as
merchandise or invitations,

the MQDC logo can also be
reproduced in special finishes
such as metallic silver PMS877 C,
spot UV varnish or embossed.

2.5

Visual system

Corporate identity - Corporate colours

Corporate colours

MQDC Gray has been developed
as the warm, confident tone

for our corporate identity. We
specifically selected a neutral
colour that would allow the
energy of the identity to shine
through, without the need for

a bold, vibrant colour. Along

primary corporate colours palette.

There green express an important
role of MQDC'’s philosophy which
is the inspiration, harmony and
undesrtanding of human nature
and natural resources.

Our secondary colour tones were
selected as a bright accent to

overwhelmed by a strong colour,
but providing a strong contrasting
secondary tone.

Consistently implementing the
colour specifications shown here
will ensure the correct delivery
of our brand image wherever it
appears.

Our full colour identity should be side the gray colour, the MQDC MQDC Gray - again ensuring the

newsprint or when faxing. i > ) .
Corporate Green will compose the uniqueness of the identity isn’t

Full colour Primary corporate colours

MQDC Gray MQDC Corporate Green

Pantone  3268C
CMYK 90/3/58/0
RGB 0/169/143
Web # 00a98e

Pantoneﬁ‘ 445C
CMYK 68/54/55/30
RGB 78/87/87

Web # 4e5757

Single colour Secondary colours

MQDC Orange

Pantonew 158C

CMYK 2/66/100/0
RGB 239/118/34
Web # ee7521

MQDC Red MQDC Blue

Pantonem 312C
CMYK 96/6/15/0
RGB 0/167/206
Web # 00a6ce

Pantone  032C
CMYK 0/93/76/0
RGB 247/50/63
Web # f6323e

MQDC Brand Identity Guidelines



2.6

Visual system

Corporate identity - Colour backgrounds

2.7

Visual system

Corporate identity - Incorrect use / Special use

Colour backgrounds

The full colour MQDC logo should
be used whenever possible. Using
it correctly will enable a clear and
recognisable expression of the
brand.

Full colour

Reversed white on MQDC Gray background

Incorrect use

To preserve and reinforce the
integrity of the identity, it is vital
that we do not alter the elements
within it. Although the examples
below do not represent every
possible misuse, they illustrate
some of the most common

Incorrect use

mistakes to be avoided when
using the identity. Reproducing
the identity using the specific
colours, specifications and
dimensions indicated in this
guidelines will ensure a consistent
brand image at every touch point.

Special use

This logo version was developed
for special use only. Before

use it, please contact Wilai
Somdungijate.

wilai_so@dtgsiam.com

X

MQDC

MQDC

Do not stretch in any way.

Do not alter the colour.

X

X

MQDC

Do not add keyline.

X

Do not add a holding shape.

Do not substitute another font.

MQ C

Do not remove any elements.

Do not apply any effects.

Do not apply busy imagery
as background.

Do not use foreign background colours.

Special use

Full colour Reversed white on MQDC Gray background
P y,, W, 0%, 2 2y, W%
2ty %) 1y 2%y ),
2.4 7 myy
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2.3

Visual system

Typography

Magnolias typefaces

Typography is an important
element of a visual system. With
consistent usage of selected
fonts, it will ensure that our
audiences will develop an instant
recognition of our brand at every
touchpoint.

Primary typeface

Gotham has been chosen as the
primary font for the MQDC visual
identity system, for its clarity
and legibility across a range of
touchpoints and visual formats.

MrsEaves has been selected as
our secondary typeface for

its unique and elegant
character style and should

be used for key identifying text,
for instance: headline copy

on advertisements, names

on ID cards and so on.

Gotham

Secondary typeface

Gotham Light
Gotham Book
Gotham Book [talic
Gotham medium
Gotham Medium Italic

MrsEaves

MrsEaves Roman

MrsEaves Bold
Thai typeface
° — -~ DB Adman X Regular
u
AUNINIUINYUONU DE Adman X Bold

NSy

Photography - Overview

2.9

Visual system

Telling a story

The MQDC photography style
plays a vital role in expressing
a brand’s personality through
an emotional and expressive
visual style.

Technology

It serves to bring to life the
characteristic of the brand’s
platform. Overall, it needs to tell
a rich story of the lifestyle of its
consumers.

In order to address the overall
look and feel, imagery from 4
different thematic narratives
combine to produce a holistic
look.

Nature

Properties

People

MQDC Brand Identity Guidelines



2.10 2.11

Visual system Visual system

Photography - Housing Technology Photography - Nature

Working with details Working with details * Images that focus on the

This photography style is ¢ Images that focqs on the The idea is to give a wholistic aesthetic details and finishing
composed as a collection of technolggy details of the sense how MQDC properties are of nature elements

shots ranging from macro properties. in harmony with nature.  Use of details from nature
focus on details to wide-angled elements to give a sense of
compositions. The idea is to give richness of shapes and colours

a wholistic sense of the high-
quality technology in the MQDC
properties.

Example of photography style for detailed finishing

MQDC Brand Identity Guidelines



2.12

Visual system

Photography - Properties

2.13

Visual system

Photography - People

Working with spaces

The photography of spaces ¢ Large use of space to highlight a
should capture the grandeur and specific innovation product

the unique innovations of the « Creative crops of the spaces
properties. which highlight only an area

where the innovation lies

Example of photography style for spaces

Working with people

We use people to bring across a

sense of warmth and to illustrate
the benefits of living in a MQDC

property

* Captured in the richness of life

* In places and scenarios that
capture the emotion of savoring
this richness and

* Protagonist and environment
should be natural, without
exaggeration

Example of photography style for people

MQDC Brand Identity Guidelines



2.14.

Visual system

Icons

2.15

Visual system

MQDC Icons

The MQDC icons have been
developed in order to categorize
the technologies and innovations

that occur within MQDC spaces & To keep consistency throughout
environments. It will be used on the system, we recommend the
usage of the three orientations
demonstrated below.

MQDC and properties branded
touch points.

Horizontal

This system utilizes unique icons
creating expressive graphic

shapes that bring a truly unique
touch to our visual system.

ENERGY & O
ENVIRONMENT

ENERGY & O
ENVIRONMENT

Vertical

HOME &

WELLBEING

HOME &

WELLBEING

[f

If

BEHAVIOR &
PSYCHOLOGY

BEHAVIOR.&
PSYCHOLOGY

e
-’

©)

ENERGY &
ENVIRONMENT

HOME &
WELLBEING

BEHAVIOR &
PSYCHOLOGY

(©)

ENERGY &

EXNVIRONMENT

T

HOME &
WELLBEING

BEHAVIOR &
PSYCHOLOGY

Energy & Ecology

This category covers the
innovations and technologies that
improve energy conservation.
The symbol very simply highlights
the renewable aspect of our
approach to energy - sustaining
and renewing energy for the
benefit of the environment.

Example - Horizontal

Home Health

This icon is a clear and direct
symbol to categorize the
innovations and technologies
related to health and safety

at home, such as usage of
non-toxic materials, moisture
protection, anti accident design,
control of temperature, humidity,
lighting, acoustic, etc.

Behavior & Psychology

This category covers the

human aspect behind the
properties designs. It highlights
the innovations to make the
properties comfortable and
people happy, involving concepts
like design for all generations,
comfort for human senses, human
relationships, etc.

FoR AL. wELL 2EINE

Example - Vertical

eneroy s (05 omEs N senaviora (3
ENVIRONMENT welleme {ifif  revenolocs

Well -
crafted
for well-

being.

&)

ENERCVE
ECOLdEy

PORE A
WEABENG

EEHAIORE
PSYOROLEEY,
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2.16 2.17

Visual system Visual system

Co-branding Co-branding - Clear zone and minimum size

Co-branding lock up Clear zone Minimum size

The co-branding lock up of MQDC ~ NOTE: The partner’s logo must be The clear zone should never be A minimum size has been Depending on the given

and a partner’s logo is for co- either equal (in height and width) encroached upon by any design  established to maintain optimum  constraint area, the logo

branding marketing collaterals. or smaller than MQDC’s logo. It elements whether text, images legibility and quality in every shouldn’t be reproduced
should never be more dominant. or graphics, unless explicitly expression of the MQDC brand. at less than 10mm in height.

The principle guidelines (clear
space and minimum size) applies
for this lock up.

documented in this document.

MQDC Clear zone

Partner
Logo

Minimum size

Partner
Logo

MQDC Brand Identity Guidelines



Corporate stationery

This section will provide an overview
of our corporate stationery and will
demonstrate the design formats of
these key communication items.

3.1 Corporate stationery
- Overview

3.2 Business card

3.3 Letterhead

3.4 Continuation sheet

3.5 Press release

3.6 Envelope

3.7 A4 Envelope

3.8 Email signature

3.9 Corporate folder

3.10 Paper bag

Backdrop



3.1

Corporate Stationery

Corporate stationery - Overview

Stationery

Our corporate stationery system Reproducing printed collateral
has been designed in the spirit and stationery with the highest
of our personality and values. quality processes and materials
The vertical format for business will reinforce the level of quality
cards brings a unique and we promise to bring to our
unexpected note to the system. customers.

Business card Letterhead

Thanomsak Kaeokhiao
MQDC QUBUANG 1ADIFLD MADC Wi ©) it 6

Deputy Chief Operating Officer

thanomsak_ka@dtgsiam.com

T+ 742 9141 Ext 3340 opment

F o+ 742735

" o arener Bangkok

M +66 (0) 918891635 jon, K hailan D
25 Church street

WWW.MQDC.COM 2002 coniod S ine
Oear sir,

A MEMBER OF DTGO

LN Envelope Paper bag

P W
@ M M
.-l
ol .-'. 3 J - B =
l.- i
P &
|:-.l.\ V,,/,/’
& &
_r..u'.-_.l__ul':-.-l
- = - ._-.-
R
& ‘
R ™ o u
F e
.-:?:l:-""' ..-:.r-a' 1l
" - i i
.;;':'. :5. = e _l'a:-
g R
& d"- w e -|':'r i
- T " -._T-ﬁ: ..__ﬁ e o
T G2 oo g #
et ol g G g g3 .
S o i~ gr B b L i
"".I"'.:' Rl S Pl I gt & &
I__'i-"' i _:-'.-'= ool S -l T - MQDC Brand Identity Guidelines
e FLEFE e o O
& I|"F I -C.: C - bt l.._" P o 'I'l'. =
L} - -\.'ll. .-\.;I.-\_--. II-IT- .l':r. ._H.r Fﬁ '-.:. _4—-: ..:- ""



3.2

Corporate Stationery

Business card

Size
89mm x 54mm

All measurements in millimeters

Recommended paper stock
Conqueror CX22 Diamond White
250gsm

Letterhead

3-3

Corporate Stationery

1. MQ@DC logo
Pantone 877C (silver)

2. English Name
MrsEaves Roman
12pt on 11pt leading
Pantone 445C (gray)

3. Thai Name
DB Adman X Regular
10pt on 11pt leading
Pantone 445C (gray)

4. Title
MrsEaves Roman
8.5pt on auto leading
Pantone 445C (gray)

5. Email
Gotham Book
6.5pt on auto leading
Pantone 445C (gray)

6. Contact no.
Gotham Book
6.5pt on 9pt leading
Tracking -25
Pantone 445C (gray)

7. Address
Gotham Book
6.5pt on 9pt leading
Tracking -33
Pantone 445C (gray)

8. Website
Gotham Book
8pt on auto leading
Pantone 445C (gray)

9. Member association
Gotham Medium
6pt on auto leading
Tracking -8pt
Pantone 877C (silver)

Front

FOR ALL WELL-BEING
1
'
'
'
'

'
’T +66 (0) 2742 9141EXt 3340° __~Magnalia Quality Development

e F +66 (0) 2742 7351
M +66 (0) 91889 6158

9 nUOLANG IADIZEwD
o \Deputy Chief Operating Offlcer
| e thanomsak_ka@dtgsiam.com !

| Corporatlon Limited

595 Sukhumvit 50, Prakanong

—----r

19mm M+66.(0)918891635 _ ____|____ Klongtoey. Bangkok 1026Q, Thailand, _ - -
| : |
' '
,QQW\N\?\Z.MODC:COM::}::E::::::::::::::::
5mm ! ! l !
L L . L
5mm 32mm 39mm 5mm
Back
= 39mm =
18mm

FOR AL

L WELL-BEING

Size
210mm x 297mm

All measurements in millimetres

Recommended paper stock
100gsm

1. MQDC logo
Pantone 877C (silver)

2. M@DC icons
Pantone 877C (silver)

3. Body copy
Verdana Regular
8.5pt on 11.5pt leading
85% Black

4. Address & website
Gotham Book
7pt on 9.5pt leading
Tracking -33
Pantone 445C (gray)

5. Member association
Gotham Medium
6pt on auto leading
Tracking -8
Pantone 445C (gray)

30mm

20mm

35mm

e

,,,,,,, e

ok e e e e — = = = = = = = mm e e m e e e m e m o mm e e e e e e ]
\ ENERGY & HOME & BEHAVIOR & !
ENVIRONMENT WELLBEING PSYCHOLOGY

[y Sy
i
'
'
'
'
'
'
1
'
'

wBangkok
‘23/06/2013

1
125 Church Street

:#02-02 Capital Square Three
'Singapore 049482

!

'
'
'
Dear sir,
'
'
!

‘Arunt Ape nia nonecto ritatio exercia invel iscius autem dit, culliate et peditem. Nequodi optat iur, aucem‘
lquam autenim enimus aut et est, asi ut labo. Itatem laccupt atquia sit et landele sserorrum illabor untiae,
iexeraeribus conseditas inis voluptaspid ut volorest ea core volore sita quiant. Sam, suntiorest officiaecea 1
que plitatemqui omniscipsa consequatem cuptatem ratiber.

'Spicia doluptaerum fugiamenecto ipition sequam nosae maiorum comnis saperatibus, quasita sin nest

h ! :
imolores et, tem eic totatusam errore, solupti.

volent et voluptatibus re dolupti aeriae

:Ecto od quassitas r quo estent e
icon net di dellorem si ut fuga. Ut ipsus maio.

|
!
1
!
!
1
1
1 !
Nem quossequam reped mil iumetur molent qui di reici dolorporia se commolo rumquiam laccustia '
:nonsequae nestiores es ventus dignam, inctiorpora cus doloremperum eles non porenis as quat optatis :
iniminis aut ut eatest, nulla iliquuntem ut hit denim ad magnis quae sed maxim voluptation cone. .

' !
Nonsecesto tota niti non excea corit, officiis assus veriatias dolorep tatemqui nus dolupta temque labore |

quis eost, ut fugition reria porecae volum quas reptiam at. Solenihicae od quam faceaque nos nam rerum:
:Iigmmpor sit ut vollend undenimi, sitiorr oremporepre que non eicate mi, quis sam latur mosa vel et am :
\volestiat occusdani doloreseque velectem. '
Et ex esciam nonecte eumquis a volupti ullab in poreped ipsuntur? Etus ad utem quatempossim vc\uptat '
Maionse nditius, a cum voloris eatur alique laut dolori quam as pro te lacestorror aliquibus et ofﬁclaerrurm
remo bernam, intusda Arci diorror re doluptam quias vendae. Mollauda ne nam acculpa riatur.

\
:Nem quossequam reped mil iumetur molent qui di reici dolorporia se commolo rumquiam laccustia :
jnonsequae nestiores es ventus dignam, inctiorpora cus doloremperum eles non porenis as quat optatis
iniminis aut ut eatest, nulla iliquuntem ut hit denim ad magnis quae sed maxim voluptation cone. 1
1 1

INonsecesto tota niti non excea corit, officiis assus veriatias dolorep tatemqui nus dolupta temque labore 1
:quis eost, ut fugition reria porecae volum quas reptiam at. Solenihicae od quam faceaque nos nam rerum:
Jignimpor sit ut vollend undenimi, sitiorr oremporepre que non eicate mi, quis sam latur mosa vel et am

wvolestiat occusdani doloreseque velectem. '
'

‘
Magnolia Quality Development Corporation Limited
1695 Sukhumvit 50, Prakanong Klongtoey, Bangkok 10260, Thailand
WWW.MQDC.COM T +66 (0) 2742 9141 F +66 (0) 2742 9132
A MEMBERORDIGO  _ - . - - - . . _._____________!
|
‘
‘
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3-4

Corporate Stationery

Continuation sheet

Press release

3-5

Corporate Stationery

Size
210mm x 297mm

All measurements in millimetres

Recommended paper stock

100gsm

1. MQ@DC logo
Pantone 877C (silver)

2. Body copy
Verdana Regular
8.5pt on 11.5pt leading
85% Black

3. Address & website
Gotham Book
7pt on 9.5pt leading
Tracking -33
Pantone 445C (gray)

4. Member association
Gotham Medium
6pt on auto leading
Tracking -8
Pantone 445C (gray)

20mm 3

ENERGY &
ENVIRONMENT

35mm

e :quam autenim enimus aut et est, asi ut labo. Itatem laccupt atquia sit et landele sserorrum illabor unt\ae:
\exeraeribus conseditas inis voluptaspid ut volorest ea core volore sita quiant. Sam, suntiorest officiaecea ,
ique plitatemqui omniscipsa consequatem cuptatem ratiber.

Spicia doluptaerum fugiamenecto ipition sequam nosae maiorum comnis saperatibus, quasita sin nest
molores et, tem eic totatusam errore, solupti.

:Ecto od quassitas repelestem quo estent quatumque conempero volent et voluptatibus re dolupti aeriae
1con net di dellorem si ut fuga. Ut ipsus maio.

1
!
1
!
!
1
1
!
! !
Nem quossequam reped mil iumetur molent qui di reici dolorporia se commolo rumquiam laccustia '
nonsequae nestiores es ventus dignam, inctiorpora cus doloremperum eles non porenis as quat optatis 1
:\niminis aut ut eatest, nulla iliquuntem ut hit denim ad magnis quae sed maxim voluptation cone. :

INonsecesto tota niti non excea corit, officiis assus veriatias dolorep tatemqui nus dolupta temque labore !
(Quis eost, ut fugition reria porecae volum quas reptiam at. Solenihicae od quam faceaque nos nam rerum,
lignimpor sit ut vollend undenimi, sitiorr oremporepre que non eicate mi, quis sam latur mosa vel et am 1
“vo\est\'at occusdani doloreseque velectem. :
:Et ex esciam nonecte eumquis a volupti ullab in poreped ipsuntur? Etus ad utem quatempossim voluptat.:
Maionse nditius, a cum voloris eatur alique laut dolori quam as pro te lacestorror aliquibus et officiaerrum,

remo bernam, intusda Arci diorror re doluptam quias vendae. Mollauda ne nam acculpa riatur.
)

i
|
i
|
Yours sincerely,
i
|
i
i

1
(Gunyapak Kothum
‘Ass\'stant Vice President
iCorporate Communication
1

|
Magnolia Quality Development Corporation Limited
1695 Sukhumvit 50, Prakanong Klongtoey, Bangkok 10260, Thailand
WWW.MQDC.COM T +66 (0) 2742 9141 F +66 (0) 2742 9132
,,,,,,,,,, 4 EMBER ORDI0 -  _ - - _ L L _______.___________1

11mmI ! 3

Size
210mm x 297mm

All measurements in millimetres

Recommended paper stock
100gsm

1. MQDC logo
Pantone 877C (silver)

2. M@DC icons
Pantone 445C (gray)

3. ‘Press Release’
MrsEaves Roman
23pt on 23pt leading
Tracking -15
Pantone 445C (gray)

4. Body copy
Verdana Regular
8.5pt on 11.5pt leading
85% Black

5. Address & website
Gotham Book
7pt on 9.5pt leading
Tracking -33
Pantone 445C (gray)

6. Member association
Gotham Medium
6pt on auto leading
Tracking -8
Pantone 445C (gray)

20mm

35mm

30mm 27mm 20mm

BEHAVIOR &
PSYCHOLOGY

ENERGY &
ENVIRONMENT

HOME &
WELLBEING

”””” @ PressRelease

1
1
!
1
!
!
1
1
!
o Pear Sir,
!
1
!

i
Arunt. Ape nia nonecto ritatio exercia invel iscius autem dit, culliate et peditem. Nequodi optat iur, autem?
puam autenim enimus aut et est, asi ut labo. Itatem laccupt atquia sit et landele sserorrum illabor unnae}
exeraeribus conseditas inis voluptaspid ut volorest ea core volore sita quiant. Sam, suntiorest officiaecea ;
Fue plitatemqui omniscipsa consequatem cuptatem ratiber.

Spicia doluptaerum fugiamenecto ipition sequam nosae maiorum comnis saperatibus, quasita sin nest
holores et, tem eic totatusam errore, solupti.

cto od quassitas repelestem quo estent quatumque conempero volent et voluptatibus re dolupti aeriae
con net di dellorem si ut fuga. Ut ipsus maio.

1
1
!
1
!
!
1
1
! !
Nem quossequam reped mil iumetur molent qui di reici dolorporia se commolo rumquiam laccustia |
nonsequae nestiores es ventus dignam, inctiorpora cus doloremperum eles non porenis as quat optatis |
jniminis aut ut eatest, nulla iliquuntem ut hit denim ad magnis quae sed maxim voluptation cone. .

'\Jonsecesto tota niti non excea corit, officiis assus veriatias dolorep tatemqui nus dolupta temque labore :

guis eost, ut fugition reria porecae volum quas reptiam at. Solenihicae od quam faceaque nos nam rerum;
lignimpor sit ut vollend undenimi, sitiorr oremporepre que non eicate mi, quis sam latur mosa vel et am !
Volestiat occusdani doloreseque velectem. .

't ex esciam nonecte eumquis a volupti ullab in poreped ipsuntur? Etus ad utem quatempossim voluptat,:
Maionse nditius, a cum voloris eatur alique laut dolori quam as pro te lacestorror aliquibus et officiaerrum

]
femo bernam, intusda Arci diorror re doluptam quias vendae. Mollauda ne nam acculpa riatur. '
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1
1
1
Yours sincerely,

.
Gunyapak Kothum
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1
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1
!
1
!
!
1
1 !
Assistant Vice President '
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1
!
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!
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!
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3.0

Corporate Stationery

Envelope

Size
240mm x 117mm

All measurements in millimetres

Recommended paper stock
100gsm

1. MQ@DC logo

Pantone 877C (silver) / White

2. MQ@DC icons
Pantone 445C (gray)

3. Address & website
Gotham Book
7pt on 9.5pt leading
Tracking -33
Pantone 445C (gray)

4. Member association
Gotham Medium
6pt on auto leading
Tracking -8
Pantone 445C (gray)

Alternative

- - -1 8 ol
. SRR

7mm | ' '
—t
16mm 29mm —

Back

IWWWMQDCCOM T +66 (0) 2742 9141 F +66 (0) 2742 9132
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

A4 Envelope

3.7

Corporate Stationery

Size
340mm x 260mm

All measurements in millimetres

Recommended paper stock
100gsm

1. MQDC logo
Pantone 877C (silver)

2. MQ@DC icons
Pantone 445C (gray)

3. Address & website
Gotham Book
7pt on 9.5pt leading
Tracking -33
Pantone 445C (gray)

4. Member association
Gotham Medium
6pt on auto leading
Tracking -8
Pantone 445C (gray)

Front
20mm38mm 20mm

—— —
20mmI :

Tamm] [T @
1 9
- -
Back
42mm
—
© MADC

For avs wer-semd
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3.8

Corporate Stationery

Email signature

Corporate folder

3-9

Corporate Stationery

Email signature

The email signature will need

to be constructed based on the
guidelines for your specific email
software.

When organising the information,
please follow the basic layout and
typography rules illustrated in the
image below.

1. MQDC logo
Pantone 445C (gray)

2. MQDC icons
Pantone 445C (gray)

3. Name
MrsEaves Roman
11.5pt on auto leading
Tracking -15
Pantone 445C (gray)

4. Position
MrsEaves Roman
9.5pt on auto leading
Tracking -15
Pantone 445C (gray)

e =L

5. Company & contact
Gotham Book
6pt on 9pt leading
Tracking 10
Pantone 445C (gray)

6. Website
Gotham Book
5.5pt on 5.5pt leading
Tracking 10
Pantone 445C (gray)

7. Member association
Gotham Medium
5.5pt on 9pt leading
Tracking 10
Pantone 445C (gray)

. Signatures~ | | High Pricrity

send B 1| U |swe|Al{m-E=

pictare @ Hyperink ~ © - Low Priority * Cpec Names.

8. Email condition
Times Regular
5pt on 6pt leading
Tracking 25
50% of Pantone 445C (gray)

[=]}

[5]

Subject: |

'

e Thanomsak Kaeokhiao

@ Deputy Chicf Operating Officer
'

'
Magnolia Quality Development
e (Corporation Limited
1695 Sukhumvit 50, Prakanong Klongtoey
:Bangkok 10260, Thailand
'
T +66 (0) 2742 9141 Ext 3340
FF +66 (0)2742 7351
M +66 (0) 91889 6158

'
e WWW.MQDC.COM
a /A MEMBER OF DTGO
'
L

ancrova () woves X7 senavions (3
ENVIROMMENT weltaeme {§i]  revenotocy

Size
440mm x 307mm x 5mm (open)
220mm x 307mm x 5mm (close)

Recommended paper stock
250-300gsm

Cover

1. MQDC logo
Pantone 877C (silver)

2. Address & website
Gotham Book
7pt on 9.5pt leading
Tracking -33
Pantone 445C (gray)

3. Member association
Gotham Medium
6pt on auto leading
Tracking -8
Pantone 445C (gray)

4. MQDC Namecard

5. MQ@DC icons

= 80mm =

o MQDC

h '
FOR ALL WELL-BEING

Pantone 445C (gray)

6. Background
Pantone 877C (silver)

Inside

MQDC Brand Identity Guidelines

96mm

_- %Bmm



3-10 3.11

Corporate Stationery Corporate Stationery

Paper bag Backdrop

Paper bags provide great equity Backdrop is designed to feature
to promote our brand. Using MQDC branding and partners

a clean design, it will allow logos with maximum visibility
us to make a subtle statement from any camera angle when
and showcase the premium nature making announcements or

of our brand. briefing the media.

Size

450mm x 965mm (open)
450mm x 310mm x 155mm (close)

Front and back

1. MQDC logo = 120mm =
Pantone 877C (silver) 4 :

18mm |

,,,,,,,,,,,,,,,,,, ) m PARTNER PARTNER m PARTNER
LOGO - - LOGO S ’ LOGO

Gotham Book
8pt on 11.5pt leading 124mm
Tracking -33

2. Address & website
Pantone 445C (gray)

!
i

'

'

'

1

l

. PARTNER P1QDC PARTNER PARTNER
. LOGO ! 2 [Welcle] [WeJcte)

'

'

1

'

1

1

3. Member association T T T T T e INAS \mYaY PARTNER PARTNER PARTNER
. 0 . m LOGO m LOGO P"QDC LOGO
Gotham Med|um ! FOR ALL WELL-BEING FOR ALL WELL-BEINC FoR ALL WEL NG

6.5pt on auto leading OR ALL WELL-BEING

Tracking -8

Pantone 445C (gray) PAL%TGNOER m PAL%TGNOER m pALFéTGNOER rm:

4. MQDC website
Pantone 445C (gray)

MQDC Poes MQADC Ploeo MQDC Poes
' LOGO I~ - LOGO > / LOGO

5. MQ@QDC icons
Pantone 445C (gray)

20mmI

Inside flaps

U

. MaDC

FOR ALL WELL-BEING

MQDC Brand Identity Guidelines



come in various formats. In this section, you’ll find
nbining the key design elements of the MQDC for our
branded print collaterals.




Publication - Overview

4.1

Publication

Publication

Our printed materials can be the
first point of contact for many
customers and as such, can be
critical to our success.

As MQDC properties, care
needs to be taken to ensure all
of our printed communication
is delivered in a consistent and
unified manner.

Content structure

The print material brings together
the best of our visual language -
the supporting graphic, our brand
identity, the different images

of our photography style. All
combine to deliver a unique and
differentiating face to market.

Hierarchy of elements

Our marketing brochures
should feature these key design
elements in the following order
of prominence.

1. MQDC logo

Please refer to section 2.6
for specifications.

2. Photography

The role of photography is to
provide a strong impression
of the product offering. The
details of the finishing gives a
wholistic sense of the high-
quality finishing in the MQDC
properties.

3. Headline and body copy

The headline of our brochures
should always be short and

to the point. The body copy
should further describe the
content.

4. MQDC icons
The MQDC icons as the
supporting graphics
and creates the overall
richness of the visual system.

complex

answers

Well -
crafted ©
for well -

being.

Taking ¢
every step
to stay

steps ahead.
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4.3

Publication

4..2

Publication

Marketing brochure spread - Content structure

ing brochure cover - Content structure

Market

Hierarchy of elements

Hierarchy of elements

1) MQDC logo
2) Headline

1) Photography
2) Headline

3) Body copy

4) MQDC icons

Brochure spread content structure

Brochure cover content structure

Gotham Book

8.5pt on 11pt leading

Tracking 20

E B 0 000 Y
ET EEEERSCCCCZZIIIIIIIICCN
© |
|
N 1
!
P
= ]
E 1 QR - - - -
© H
|
\
£ ]
£ QT meE .
It} |
&
E - sttt
5 1
i
c |
€T ZaTtIIzIIzIizIIiiiiis
© ”
c |
[ el spupupeg
© bl {
i
£
m 1
5H '
—
€
€
=)
c
mu ~ O
592 72
© £ m [0)]
w [Ole] o -
— ©
£33 0
2 SO0 2R ©
04 oL <Y N
Q - o -
© > o 0 — v [ L)
50 g8t 2oy
S0 S 0 et .w 5 88
25 32020886
o I>c2k+-an
- ~

[ (@)}
>
o 5
©) o
A ae
O S
n O o
o3 &8
OS¢y 9©8™
L c Q¢
Cm =g O
[a ] T W +
g < T »n Q
© [ e)
b a N >~
- o

Tracking -15

Pantone 445C (gray)

White

3. Body Copy

Pantone 445C

4. MQ@QDC icons

Pantone 3268C (green)
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Advertising

Our print advertising caters to a variety of sizes and formats. This section
will guide you through how to combine our key design elements for our
advertising materials.

5.1 Advertising
- Overview
5.2 Print advertising
- Content structure
5.4 - Landscape
5.6 - Portrait
5.7 Billboard advertising

geltymages

Marcus Lindstrom




Advertising - Overview

5.1

Advertising

Masterbrand advertising

Our advertising need to drive
interest and attention wherever
seen. Using a combination of the
brand’s style of photography,
secondary colours and brand
voice, we can create ads which
stands out in the market.

Advertising formats and content structure

1. MQDC logo
Please refer to section 2.6
for specifications.

2. MQDC innovation icons
The MQDC innovation icons
inform consumers about the
unigue approach to technology
and innovation within our
properties.

3. Photography
(Image to be cropped into area)
The role of photography is to
provide a strong impression
of the product offering or the
customer benefit. Contemporary,
expressive layouts with colourfull
tones should be used to express
the style of MQDC properties.

4. Headline and body copy
The headline of our advertising
collaterals should always be short
and to the point. Body copy can
then be used to further tell the
story.

Well -
crafted
for well-

being.

armansu
AUWIAN
‘Well-crafted
for well-being.

WWW.MQDC.COM

Taking

every step
to stay e

steps ahead.
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5.2 5.3

Advertising Advertising

Print advertising - Content structure

Overview

This is a overview page for to choose the most appropriate
visualization on the different one on this range of different
layout compositions that were compositions.

developed for the MQDC Print
advertisement system. So
depending on the content you
need to communicate and photos
you need to use, you will be able

Masterbrand advertising content structure

1. Content area Portrait advertising Portrait advertising 1 Portrait advertising 2 Portrait advertising 3
(White wood
texture)

2. Photography

3. lcons

Taking Taking Well - Well -
every step every step crafted crafted
to stay to stay for well- £ 1
steps ahead. steps ahead. being. or well-
being.

MQDC Brand Identity Guidelines



5-4

Advertising

Print advertising - Landscape

Landscape advertising Size

The landscape advertising system  420mm x 297mm (A3)
functions in the same way as the

portrait system. Apply graphic

crops of the logo to the left, right

or all sides of the image will bring

differentiation and ownable equity

to the MQDC brand.

Masterbrand advertising content structure

5-5

Advertising

1. MQ@DC logo

MQDC Gray QWCH—
2. MQDC icons Crafted

White
for
3. Photography

Full colour

4. Headline / subheads
MrsEaves Roman
100-126pt on 95-120pt leading
15pt on 15pt leading
Tracking -15
MQDC corporate colours

5. Body copy
Gotham Book
8.5pt on 11pt leading
Tracking 20
MQDC Gray

"

A0

-
;,

n

nOomm

1MOmm

77mm

Photography make-up

1. MQDC logo
MQDC Gray

2. MQDCicons
White

3. Photography
Full colour

4. Headline / subheads
MrsEaves Roman
100-126pt on 95-120pt leading
15pt on 15pt leading
Tracking -15
MQDC corporate colours

5. Body copy
Gotham Book
8.5pt on 11pt leading
Tracking 20
MQ@DC Gray

15mm I

8mm

15mm

©Taking
every step
to stay

steps ahead.

oOmm

1Omm

77mm

15mm
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Advertising

Print advertising - Portrait

Portrait advertising

The example shown below, uses
a full crop of the logo to create
an interesting four-sided frame
within the grid.

Being creative with layout ensures
the personality of our brand is
always evident within branded
collateral.

Size
210mm x 297mm (A4)

1. MQDC logo
MQDC Gray

2. MQDC icons
White

3. Photography
Full colour

4. Headline
MrsEaves Roman
100-126pt on 95-120pt leading
15pt on 15pt leading
Tracking -15
MQDC corporate colours

5. Body copy
Gotham Book
8.5pt on 11pt leading
Tracking 20
MQDC Gray

° Taking
every step

to stay

steps ahead.

© rac

laking

Omm

oOmm

77mm

5-7

Advertising

Billboard advertising

Billboards

The billboard advertising
templates have been designed
to capture the energy and
unigueness of our core look and
feel system.

Powerful and engaging crops

of the identity produce a very
proprietary grid that will stand
out and become recognizably
MQDC.

Billboard

The illustrations that follow
demonstrate examples of how the
system should be considered.

The potential for variety means
that the grid can be evolved over
time, ensuring the look is always
vibrant and visually interesting.

1. MQDC logo
MQDC Gray

2. MQDC icons
White

3. Photography
Full colour

4. Thai Headline
DB Adman X Regular
MQDC Gray

5. English Headline
MrsEaves Roman
MQDC Gray & Green

6. Website

Gotham Medium
MQDC Green

5.3X

A. Content area
(White wood texture)

B. Photography

C. Icons

© Maoc

msnnduaeullio -
ogauaoud iy |

Taking every step

to stay steps ahead. : 4

0.2Y
0.8Y

HOLISTIC INNOVATION

FOR WELL-BEING 2

' i
' 1
' 1
' i
v 1
0 1
i »
i ’
1 (0
1 y

A
1 '
02277
1 '
1 q
v ENERGY. & i
IENVIRONI"VEI\FT:
' 1
' 1
' 1
' i
v 1
i 1
i ’
i ’
1 y
1 '
1 '
! '
1 '
1 '
1 i

i

o ONM&NSU
ADIUGWNAN Tt

HOME &
WELEBEING

10Y

o Well-crafted
for well-being.

: BEHAVIOR & :
LBSYCHOIOGY L 4|

(@ WWW. MEnC ToM

'
4

10X
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unications

s at some of our digital communications and how
system can be utilised to deliver our message




6.1

Digital communications

Digital communications - Overview

Overview

The website, online advertising
banners and other digital
applications can be among

the first and most interactive
touchpoints our customers will
have with our brand.

Multimedia Samples

Creating an honest and true
impression of MQDC will
showcase the best of the brand,
differentiating us in our market.

Our digital applications have
been developed to capitalise on
the dynamism of the new system,
incorporating our corporate
colours, unique graphic style and
photography style.

90 4. Mon 10504 Q

1 A Tng JEN | B
Career News& Events Media Ce stor Relations put ke ds I:!
1 i
About MQDC ~ Our Business  Our Brand: jstainnovation  CSR

questié

the simplest

MAGNOLIAS

wmﬁ
M

Presentation

title here.

Presentation date

gettyima
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6.2

Digital Communications

Powerpoint - Opening slide

PowerPoint

The PPT title slide has been slide in case you need
designed with simplicity in mind, to differentiate series
celebrating the unique visual style  of presentations

of our new corporate identity.

Use the primary corporate colours
to create your slides. Only use
secondary colours on the cover

Opening slide

Presentation
title here.

Presentation date

Presentation " Presentation
title here. title here.

Presentation date Presentation date

Opening slide Opening slide
Example 2 Example 3

Powerpoint - Template

Digital communications

Layout

With nice crops of photos,

we can bring a visually interesting
approach to divider slides.

Using the white wood texture,

it will be a interesting background
for content slides.

Powerpoint template

-

‘goes here
F

Chapter divider slide

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, Iputate
velit esse molestie colore eu feugiat
nulla facilisis at vero eros et accumsan.

Et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue
facilisi. Dignissim qui blandit praesent
luptatum adipiscing elit, Iputate velit
esse molestie colore eu feugiat nulla
facilisis at vero eros zzril deleni facilisi

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, Iputate
velit esse molestie colore eu.

Main slide 2

Main slide 4

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Iputate velit esse
molestie colore eu feugiat nulla facilisis at vero eros et accumsan.

Et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue
facilisi. Dignissim qui blandit praesent luptatum adipiscing elit, Iputate
velit esse molestie colore eu feugiat nulla facilisis at vero eros zzril delenit
augue facilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, Iputate velit esse

molestie colore eu feugiat nulla facilisis at vero eros et iusto odio
dignissim qui blandit praesen accumsan.

MabC RESENTATION TITLE | 12 NOVEMBER 2013

Main slide 1

Lorem ipsum

Lorem ipsum dolor sit amet,
consecte tuer.

Alputate velit esse.
Adipiscing elit

Moletie colore eu feugiat

[SEFSEAIEN

Nulla facilisis at vero eros et
accum san

MQDC PRESENTATION TITLE | 12 NOVEMBER 2013

Main slide 3

Main slide 5

MQDC Brand Identity Guidelines

2
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6.4

Digital Communications

Website - Homepage

Home page

Retaining clean, compact
interfaces that are simple to
navigate and reduce complexity
for customers, the website is able
to connect us directly to our core
brand values.

MQDC website

The home page uses the MQDC
logo as a crop for imagery, which
also acts as a window into our
world. When moused over, it can
animate or scale up to reveal more
details.

fimde fie [da Vow Co Window hel

MQDC

Career News & Events  Media Cei

About MODC  Our Business

questt

the simplest

oa, whis
o

MAGNOLIAS M

D O 4h Mon 1050AM Q

Ing J EN | R

Website - 2nd levels

6.5

Digital communications

2nd levels

The next level pages demonstrate
how we can introduce graphic
crops to the web pages to frame
content and imagery in a dynamic
and truly ownable way.

MQDC website

HOLISTIC INNOVATION . . .
m FOR WELL-BEING Home About us Projects ~ News & Promotion Society Contact us

Investor & Partner Info
Our Business
Business Overview

Group Structure

Management Team
Partners

Products and Services @
Message from Management e g

CSR
FAQs

Related links . .
‘ Business overview

Foreign Buyer Assistent

Ne debit evel invendunte veliquundis nulpa velecus,

nonse excerferia ventiis tiberum quistiis vel ipita dollupt
asperfe riorepero culleces aut latio con porerfe ribernat
volorunt aut is dolestintior aspelli quidem nos quodi con

Our Brands reicimagnis quas aut dolorem fuga. Namentiis atus
apelece rumquate incti totatium ditatentio odipsant

MAGNOLIAS imet labor aspe lamendebis ipsa et at. Rum eum

‘WHIZDOM esectotat adis dolorem quas volecul lorestibea cus.

Sequas ex et, unt idem qui te sandige ndestiusdae et
eaquae dem reste sunt moloriorem fugit fugita sequis

2nd level

erem. Danditatempe cumquoditate laces et
Liatem faccus aperia vendaest aut eum ut min net et
eiur. P non ex estibustem rem
dolecum veligeni omni dolent ut lam, invel imus pro
ipsundi ssincide renist, quam comniam, ommolor reptat
iundigenti oditis ullit et a derspic ationsedit utemporem
quaspel iquatem quibus mi, natenda dolo quae poribus
autatem labor milit lacculpa consequia cullam reri tes
nisimpo rumauo mo totatia que volupturepti rerehen

HOLISTIC INNOVATION . . .
m FOR WELL-BEING Home About us Projects ~ News & Promotion Society Contact us

About us <

Our Brands MAGNOLIAS
MAGNOLIAS Ne debit evel invendunte veliquundis
WHIZDOM Tberum cuistis el ‘pta dolt asperte

riorepero culleces aut latio con porerfe
ribernat volorunt aut is dolestintior aspelli
quidem nos quodi con reicimagnis quas
aut dolorem fuga. Namentiis atus apelece
rumquate incti totatium ditatentio
odipsant imet labor aspe lamendebis ipsa
et at. Rum eum esectotat adis dolorem
quas volecul lorestibea cus. Sequas ex et,
cumquoditate laces et. Liatem faccus
aperia vendaest aut eum ut min net et.

whix

M

3rd level

Ne debit evel invendunte veliquundis
nulpa velecus, nonse excerferia ventiis
tiberum quistiis vel ipita dollupt asperfe
riorepero culleces aut latio con porerfe
ribernat volorunt aut is dolestintior aspelli
quidem nos quodi con reicimagnis quas
aut dolorem fuga. Namentiis atus apelece
rumquate incti totatium ditatentio
odipsant imet labor aspe lamendebis ipsa

MQDC Brand Identity Guidelines



6.6

Digital Communications

Tablet app - Homepage and 2nd level

Home page and 2nd level
The mobile app has been

designed to bring the world of
MQDC to devices with clarity

and legibility.

MQ@DC tablet app

complex

answers

Ratchadamri Boulevard

Nam utem eosae consedis as vent
vel id eos etur? Libustiis exceris
soluptatur adit maximost faceat.
Vidunti am nima volut.

In niminullo evelia dent ut et ut
officiunt mo eossequasi blabo.
Beaqui ullaccum sim facepudia
possequas quias aliciae poreratus
esector asim quam, sent. pelland

Ost exerit volupta tentecum nat.

In niminullo evelia dent ut et ut
officiunt mo eossequasi blabo.

Aboutus  Projects  News & Promotion  Society

Contact us

6.7

Digital communications

Tablet app icon

App icon

An app icon is a symbol created

for a mobile application.

The MQDC app icon is kept

The core colours of the system
are used for recognizability
and consistency across

all touchpoints.

simple and uses basic shapes that
capture the graphic look of the

visual system.

MQDC tablet app icon

-

Store Mac iPod iPhone iPad iTunes

iTunes Preview i

People-inspired property

By MQDC

Open iTunes to buy and download apps

Description

Libustiis exceris soluptatur adit maximost faceat. Vidunti am nima v

What's New in Version 5.1.1

Bug Fixes

View In iTunes

MQDC Brand Identity Guidelines



6.3

Digital Communications

Facebook page

Online advertising banners

6.9

Digital communications

Facebook

The Facebook social media
platform allows the brand to
engage and interact openly and
directly with customers. The
image panels within this page
allow us to bring some branded
visual content to customers.

Examples

A simplified page header will
ensure a clean, relevant message
is relayed to consumers about the
MQDC brand. Use the main image
window to showcase property
types or interior shots, within the
cropping of our graphic system.

The main image panel could be
updated frequently to represent
new products or developments
for the brand as required.

Online advertising

Online banner advertisements
have limited space to make an
impact on potential customers

Examples

A short, eye-catching animation
or simply animated series of
letterforms will bring the essence
of the MQDC brand to life in a
genuine, on-brand and

direct manner.

It is important that we don’t
attempt to include too much
text, ensuring the banner is
dynamic and intriguing - drawing
interested viewers to the

MQDC website.
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