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Call me a digital nomad
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Now that the entire world is connected thanks to
technology and high speed internet, how we live
our lives varies even greater. One of the ways is
being ‘a digital nomad’ — individual roaming around
the world (where Wi-Fi signal is available) ready
to work anywhere and anytime, enjoying meeting
foreign co-workers and business partners to
create something different.

The digital nomads can work wherever they want.
Be it a dining table at home, cozy cafes, or beach
chairs. They travel to major cities around
the world enjoying places while earning
a substantial living and exchanging ideas
through coworking spaces in the cities. Sounds
great you just wanna be one, huh?

Let’s see if you are qualified to be a
wanderer of the digital age!

> You're a freelance knowledge worker
or building your own business.
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> You can really work via laptop and internet.
> You love big cities with all the facilities
equipped.

> You can only have a getaway to where
the Wi-Fi signal is a rare thing once you've
completed all your work and can’t stay for
so long that the world (and co-workers) cannot
contact you.

> No matter how fascinating the place
you’re in is, you have to set your own work rules
and stick to them! For example, scheduling
daily work hours, not over enjoy taking pictures,
shopping, eating, and drinking etc.

> You know how to act properly ‘when in

»

Rome...” and don’t behave like a tourist since
you’re here to work and to live.
> And if you have an urgent task to finish,
you can handle it energetically.

> Deadline is God!

If this is so you, then you are one of the digital
nomads.
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A year of the microadventure

wid e dalilaanfara uwedn Tungaein
mﬂnmumwnmumému‘l,w@mﬂwum un
wiinnsziilnly Dream Destination fetile
araniriuladaaanrinliislufedseinaluiluy
TFin ety uui@nibnLmﬁmamﬂﬂmﬂwmmwlm
L0auaNIaUReU ] (LAZIILeY) HEATWLTL.
v diilu deans 1A danain Uia
AAUABU NAALN TIUIATH “aY NUaLN9ANAN

s uauduivisesnsegauanulliudasaan
AINGY 8 A 10 Tu uazANIEDsIANTNAY
ANMsTeumn Gaviliansaundusaxes
fenamsiAUNNaEeIBNATe LaZRANIUS
Tuaiaeng microadventure WIaNIUNITIAUNIG
ladaifidsendn e Indou waiislddae
ANEMINE IUATILRUAT sz mALa A
rupnaAtEwAN T lugRlmudnusiadiline
Tduaneu anafluwaniedansanuneniiie
Tananiuusiin sawanilduth vieuewila
LULNIZLAN 7 fvisaslalan anntuAAuRen
ANINETANNITHATYAENEN 1 fﬁ,mﬂimmmmm
m‘me Lmﬂmmmummmmwmu Ansudi
mmmmqLﬂmm%nmumm@gﬂuumw
paNfotnafuazdtnaianuat1egalss 33
Ve ugE3ATinslssananinaaniladfunis
FUNI908N1I9aINANLALTY LazE e
wagldiaandaavinlug efasnsnaiieanna
Iistadnglaifaidosainldunnwintu

'ﬂﬂVIF;I’WﬂV]’NWH@Q mloroadventure AuAN1INN

q
o

mmq@@nu@nﬂswm%ﬁﬂm wanthuluaume
mmmwﬂwmﬂﬂm AsALaznzuTuiLanayls
AL

.

Normcore isn’t
just the clothes you wear.

But if we’re not the digital nomads, long
weekends and vacation always temp us to
smash our piggy banks and fly to our dream
destinations. Especially these days where
the fairy low-cost airlines help us fulfill
our dreams more easily, we see more and
more photos of our friends (and ourselves!)
visiting Korea, Japan, Bali, New York, Paris,
London, Moscow, Santorini... you name it.
However, the savings we spent on a 10-days-
and-8-nights happiness plus the post-holiday
fatigue make many people reconsider what
their definition of journey is. And that’s how
the new trend like microadventure, small and
achievable yet meaningful adventure, occurs.
Microadventure can take place anywhere.
The concept is to shift perspectives and go
somewhere you’ve never been before. It could be
suburban bike lane, riverside homestay, camping
in the wood or lying in a hammock somewhere
on an island. Since there’s no need to worry
about the expense or plan, microadventure
becomes highly popular as an easy and
affordable way to balance our lives in this digital
age.

The hardest part for going on a microadventure
seems to be to get up and go out. The rest is
out there waiting for you to discover.
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Normcore, a portmanteau of the words ‘normal’ and ‘hardcore’, has been heard more often lately.
It describes a simple dressing trend for people who do not wish to stand out by their clothing
and waste time thinking about what to wear. Normcore clothes include casual apparel like plain
t-shirts, jeans and sneakers. When talking about normcore, the image of the Facebook CEO
Mark Zuckerberg in his trademark grey tee, Barack Obama in his plain suit or Kate Middleton
‘the Duchess of Normcore’ would almost instantly come to our minds.

But normcore isn’t just about wearing clothes from Gap, Superdry, Uniglo, Levi’'s or Nike. It becomes
a lifestyle and attitude ‘finding liberation in being nothing special’. That is to say, being who you
really ‘are’, not what draw people’s attention.
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Normcore lifestyle
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Eating the normcore way : If Greek yogurt,
chia seeds or single-origin coffee represent
being hipsters,the normcore ones is the other way
around. It isn’t that normcore people would only
eat not-so-healthy fast food. Instead, they go
for unpretentious ‘normal’ food. They eat plain
yogurt for good health, drink coffee for
caffeine, and enjoy kebabs from street stalls
and non-photogenic baked spinach and cheese.
In Thailand, it would be something like stir-fried
chicken and basil with fried egg or the like.
Plus, not taking pictures before eating.

Listening to music the normcore way : Who
says the normcore listen to mainstream music?
In fact, they listen to what they like regardless
of the trends.The indie rock band Real Estate,
the Californian rock duo Best Coast or Mac
DeMarco’s easy-listening ones would be some
good examples.

Sweating the normcore way : Running and
cycling are too mainstream! When the normcore
want to keep fit, they’ll go for badminton or
table tennis with their high school friends. Alone?
Then rope skipping, basketball shooting in
the backyard or some pushups would sound like
a good ideal
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Number of internet users 1995: 18 million
Number of internet users 2015: 3 billion

Number of internet users 2020*: 7.5 billion

* forecast | Source: www.statista.com

77,000 AUANYIRlaN Apanuaul@auunA
Aneaaineusily Wikipedia

77,000 is the number of contributors from all over
the world working on articles to be shared on Wikipedia.

30,000,000,000 ARITUILADLNUA
gnuzslu Facebook AaLiiaw

30,000,000,000 is the number of content
shared on Facebook per month.

O

500,000,000 ABATUIUNTIALULARZIULL Twitter
500,000,000 is the number of tweets occurring on
Twitter per day.

5,000,000,000 ABAUILNIWaNelL Flickr
5,000,000,000 is the number of images Flickr hosts.

326,294 T Aawaimnauuulanlilunisg
YouTube WAAZLABL

326,294 years is the time users on YouTube spend
watching videos per month.

Source: www.jeffbullas.com, www.wikipedia.org, http://about.twitter.com)
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Startup is a business model. But not every business can be a startup.

Many people have misconceptions about startup that it involves few people or is limited to
IT business, but that is not always true. In fact, even fruit selling or laundry business can be startups.
The key idea is that a group of people seeks for new effective ways to solve existing problems.

Startup model allows us to create new inventions to solve problems as big as a national issue or
a trivial inconvenience. Look around yourself to get a better picture of startup business. From Apple
products to Facebook News Feed, all of these are the masterminds’ accomplishments that once
were just ideas inside their heads.

There are at least 100,000 startups founded each day around the world, especially in Asia where
the interest from western investors has been increasing significantly. Since more than half of the world’s
population lives in Asia, making it a nationally, religiously, and culturally diverse continent, Asia
becomes a new arena for anyone who see an opportunity.
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If you're dreaming of having a startup of
your own but don’t have a solid idea yet,
try beginning with observing everything around
yourself. Is there anything that should be changed
or any problem that should be solved? What
and how can you do to fix it? Followings are
3 essential stages that you have to get through:

Be discreet All investments involve risks. That’s
why we need to spend time with it from the start.
It's crucial to be able to think through and see
through. So, equip yourself with advice from
gurus and consult others. Keeping your ideas
to yourself won’'t expand both the ideas and
your courage.

Try out Product model or system simulation is
like a house plan that allows everyone to visualize
what you’re about to do. Thus it’s worthy to have
one, especially now that we have the 3D printing
technology which transforms our ideas into
objects in a blink. You’ll no longer have to explain
the same idea again and again.

Announce When idea becomes visible and
you are a step closer to reality, it's time to enter
the field. Presenting your project in a startup
competition helps assure how the business stands
a chance. Crowdfunding is another way to
confirm how well your business will grow.

Lastly, remember to always look for the next
challenging step. Being active at all times promises
bright future for your startup.

What would you do if you can’t afford the rent?

Brian Chesky and Joe Gebbia chose to ‘turn
crisis into publicity (?)’ — turning their loft in
San Francisco into a bed and breakfast,
accommodating 3 guests during the time
hotel rooms and alternative lodging were fully
booked, and finally being able to pay the rent.

From then on they started to seek for new
opportunities by traveling around the US trying
to take advantage of the hotel room shortage
during huge events and offering to be a middleman
for householders to rent their rooms out. Later,
it becomes Airbnb website - a marketplace
for travelers and hosts around the world. Be it
a small room downtown or a villa with a view,
the owners can be a part of the business,
while Airbnb will charge 6-12% guest service fee
and take 3% from the host.

The business has been going so well that today
Airbnb has more than 25 million users from all over
the world, landing a sky-high valuation at USD20
billion. This is another proof that small ideas
from young people can make a mark in the world
business history. Airbnb has made sharing
economy go from strength to strength, and
has become a business model prototype
unqguestioningly.

Chesky, a cofounder and CEO, said “Instead of
solving high-profile problems, try to solve
something that’s deeply personal to you. Ideally,
if you’re an ordinary person and you’ve just
solved your problem, you might have solved
the problem for millions of people”.

From Now On
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“Don’t keep your dream to yourself” is a saying that seems to be a cliché but a dream can be enlarged
if it is shared. A shared dream will be bright and promising if it is shared with someone who
understands it. People today have various kinds of channels to give a shout about their dreams and
one of them which gathers those who want to speak and those who want to listen is called ‘coworking

space’.
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The origin of ‘coworking space’

Cafes with cozy ambience, plug sockets and internet connection are loved
by urban people, particularly freelancers who love to have a corner to sit
and stay productive all day.

Firstly surfaced in 2008, the concept of ‘coworking space’ - a place where
people can come to constructively use provided facilities, meet each other,
and exchange ideas - is crystalized based on freelancers’ needs. They wish
to find a place where they can conveniently spread their wings of creativity.
Modern freelancers do not want to be at home and normal coffee shops
do not have enough room to ‘stretch the legs’. In the age when young
and talented individuals refuse to do 9-to-5 jobs, demands for coworking
spaces are skyrocketing and most of the players in this newly-rooted service
segment aim to serve young-gen freelancers as these people are growing
fast both in terms of number and importance.

The industry of coworking space in Thailand is flourishing since two years
ago. New coworking spaces open their doors every day to welcome
both freelancers, persons who work in SMEs, as well as businesspersons
working in startup businesses. Most coworking spaces, which can
accommodate both individual customers and group clients, provide rooms
that can be tailored to match customers’ purposes. They also offer various
payment options and rental rates - hourly, daily, or even monthly - to suit
complex needs of the patrons.

From Now On 8
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Relationships of coworking spaces and startups

If a coffee shop must have a Wi-Fi hotspot connection, a startup must be
paired with a coworking space.

The word ‘startup’ covers all new, emerging companies but people in
general tend to link this word solely with technology-related businesses.
Most tech giants people know today used to be startups including
Facebook or Apple. OOKBEE, a credible E-book platform for Thais,
started its business from scratch years ago as well. Countless fundraising
campaigns help put names of major startups on the wall and this is
the moment every new startup would like to grab. Every new startup
around the globe would like to have a large, competent team of staffs
to serve customers and, ultimately, all new tech startups would like to have
an opportunity to leave their marks at Silicon Valley, a district known as
the world’s epicenter of IT industry.

Many ambitious startups start writing their dreams at coworking spaces
and they choose to be at coworking spaces rather than their homes or
offices since every coworking space has its own magic. Every hour spent
at a coworking space is not just a work period but it is a golden opportunity
to meet new, crucial business partners who may actively engage in in-depth
discussions, share insightful opinions, exchanges, and help forming new
partnerships that lead to new business paths.

A kaffeeklatsch at a coworking space today may be the first step that

pushes an unnamed business party to a well-known fundraising stage
in the near future.
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‘Made in Thailand’ coworking spaces

In general, coworking spaces in Thai style are revamped coffee shops.
These coworking spaces comprise a coffee machine, a strong Wi-Fi
connection, a printer, and tons of plug sockets. Above all, the gist of a
coworking space is not on Wi-Fi connection, chic tables, and overall settings.

The core of a coworking space, in fact, is a harmonious relationship
that forms a uniqgue community, connecting every patron together.
To achieve the goal of setting up a community joined by every loyal
customer, class-leading coworking space will present special events to
bring their own premises into light. These events, mostly on things startups
should know, will educate and inspire all patrons. Some of the notable
examples are business pitching days, exclusive lectures from
business gurus, or business courses for newcomers in freelancing or
startup businesses. Fund raised from these activities fosters growth
to the coworking space-patrons relationship.

Consequently, the growth will complete the idea of coworking spaces as
communities.
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‘Coliving Space’ is the future of coworking space
A coworking space is an ideal place for those who work 24-7.

As time goes by, coworking spaces are not new and the concept is
now evolving into something new, at least at an area near Silicon Valley
in San Francisco, the United States

This amazing concept is called a ‘coliving space’, a building with a
coworking space, a central facility zone, and a living quarter for rent.
Renters can spend their time all day long in the premises and they can
do things at their own pace as their daily lives and their creativity can be
blended in at this one-stop spot. Based on the boom of coworking spaces

in Thailand, the idea of coliving spaces should follow pretty soon.

Fun Fact About Coworking Space

82% w@4fld15n"s Coworking Space Fanlaiuusatiupialaninau
a . A |av o o wa sk
91% 28344153 Coworking Space Hufjanusniuraulsmtu
50% 98451415119 Coworking Space H3ellanniu
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60% w895l4131"3 Coworking Space JAnTUANGNINUUABUNNALITINY
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A v v a '
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A 113n13 Coworking Space 81¢AN31 40 U
78% 83l |
40% v835lFUTN13 Coworking Space tiludwmuniulas /
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75% 1045l413113 Coworking Space AaunsANENszAULTYONAT
Wuatinatiag
30% wesldismsaannaziAursailudnsanullvinaun
Coworking Space

82% are more motivated.

91% have better interactions with others.

50% report higher incomes.

60% are more relaxed at home since coworking.

92% are highly satisfied with their coworking space.

78% of coworkers are under 40.

40% are web developers/designers, 13% PR consultants, 43%
a mix of others.

75% have at least a 4-year degree.

30% walk or bike to coworking.

Source: http://densitycoworking.com/fun-stats-about-coworking/
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A view of coworking
spaces and Thai startups
by Amarit Charoenphan,
founder of Thailand’s 1%
coworking space

Coworking spaces were new in Thailand
a couple of years back so we’d like to know
the current status of this business model
in your opinion.

It’s a part of career trends. The concept of
coworking space fits with lifestyles of the digital
natives who love to work on any field related to
innovations or technologies and prefer risking
running their own businesses to working for
someone else.

In the future, E-commerce and other online
transactions should increase in both number
and importance. Business opportunities are likely
to happen alongside the rise of online society
and coworking spaces, consequently, are places
opened to serve freelancers, digital nomads,
startups, and the like.

What in your view make a good coworking
space?

Coworking space is a place that gathers people
who share lifestyles, ideas, or goals. At HUBBA,
we try to connect every client together and act as
a mediator and facilitator so every patron can share
his/her jobs or ideas. Ultimately, coworking spaces
are places where every client can share his/her
ideas to others and see if they can grow further.

Why do we need a coworking space
when we can communicate online?

Online communication is convenient but doesn’t
lead to a strong relationship or business
connection. Coworking space has a sense of
proximity which is a kind of passive, indirect
communication. Seeing familiar faces regularly
can initiate talk and ignite ideas.
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Besides space and engagements between
customers, what should a coworking
space provide to users?

[t should also be a place where customers can
improve themselves. We have workshops, training
programs and support teams to help our
customers reach their dreams. If we cannot
support them on business aspects, we are just
a serviced office.

At this point, HUBBA’s passion is beyond
coworking space...

We aim to set Ekkamai and Thonglor to be the
center of coworking spaces in Thailand and wish
to expand the network and availability of coworking
spaces to cover the entire nation. We've only
thousands of freelancers and people working in
startups but the number should grow more and
it can become a trend and even a new industry.
We'd like to push all freelancers and startups
to reach their goals to prove that they are not
daydreaming.

As startups in Thailand are still struggling,
what can we do to support?

The most critical problem for Thai startups is
that no one recognizes them. HUBBA, therefore,
constantly set conferences to bring tech startups
or independent app developers as well as foreign
investors to meet each other.
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Considering Thai culture and characteristics,
many doubt that startups can go well here.

Thais tend not to support people who think
different but support the success ones. Some
see only fame but they may not understand
adversities. When you learn good lessons from
people with success stories, you have to learn
their painful past too.

Also, some want to run their own businesses
so they can do whatever they want. A good
business, in fact, must be a problem-based,
consumer-centric one, grounded on opportunities
Or gaps no one sees.

What about character traits that can push
startup industry to a new level?

Thais are creative by nature and we have a highly
active design community. We are willing to join
hands with other people but we have to be honest
with what we want and drop the fear on language.
HUBBA will support ‘nobody’ to be ‘somebody’ as
this ‘somebody’ can spark other people around.
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Most needed are those ‘third
places’ which lend a public

balance to the increased
privatization of home life.

Ray Oldenburg
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“A coffee shop, of course.”

When discussing the definition of third place,
the first answer most people will come up with is
certainly a coffee shop. It can’t be denied that
coffee shop is a popular modern hangout for
the new generation, the place to meet friends
and different people while sipping coffee
comfortably without having to act, (or, for some,
acting comfortably).

However, as far as the definition of third place
goes, coffee shop is the correct answer, but not all.

Ray Oldenburg, an urban sociologist and writer
who has asserted the importance of public space
in the United States, deserves to be called
the father of third place. He explains that the first
place is our home and the second place is
our workplace where we spend most of our time.
Yet, life requires the third place to socialize, relax,
and give us a sense of belonging. Therefore,
a city should provide such third place to answer
this need as a heart of the community. Oldenburg
believes that it is the root that grows from social
power to democracy.
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Serious as it may seem, third place must be a
place to chill.

Informal, laid-back, and friendly atmosphere is
what we want from third place, because it fulfills
our lives with rest from work. Home is also
a place we are at ease, but not quite the same.
A home away from home might sound confusing
but clear at the time. We need another place
we call home, away from humming washing
machine, TV we don’t want to watch, grumbling,
and even loneliness when we are alone, to go out
and see people whether or not we know them.
Coffee shops, libraries, movie theaters,
bookstores, galleries, fountain squares, parks,
salons, markets, churches, temples, wherever
we feel we belong, these are all third places
that offer conversation, laughter, and leisure.

Preference has distinguished each of our third
places. John loves his favorite coffee shop where
he meets amiable baristas and greets other
regulars. Jane doesn’t like the snobbish feel
of expensive coffee shops, but is more relaxed
in a temple where she practices dharma and
converses with those who come to make merits.
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Jim finds no place truly satisfying, so he creates
his own third place in his garage and invites
friends over to party.

And for some, their third place is in a visual
world of the Internet.

Let us assume that everyone longs for a place
of their own.

That is because we not only own the atmosphere

and happiness there, but we can affil
that our own identity remains n

Otherwise we know wi
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Huan il lanule weziae wazsan udounils Tunguiouiu The place we meet, interact, and be a part of a group.
wunmsluladng o dauldlstediveg Easy to access, especially in walking distance.
UITENMATaE LAz HNauAATE THABIINNA Welcoming and tranquil, never pretentious.
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Whizdom 101

Kale salad topped with chia seeds, juicy premium beef burger, signature
blended coffee, baguette from an artisan baker, craft beer, and much more.

Nowadays food is all about meticulous details. Not only do we turn the dish
around for the best-looking angle to take pictures and share them, we also
care about the origin of the dish. We savor the stories behind ingredients
as much as the food itself. While emphasizing on organic food and healthy
diet, we are sometimes excited and spoil ourselves with high calorie melting
cheese on fries with beer and ale.

Such is the food trend of 2016. The fine details of Artisan & Craftsmanship
are still prominent. Healthy diet continues to grow. Organic and pesticide-free
local grown ingredients bring comfort to consumers. Therefore, it is
challenging for the chefs to use these safe-but-not-very-good-looking
ingredients artistically. Demi-Veggie, half vegetarian who accepts seafood
and fish while avoids industrial meat, is becoming a sub-trend after having
started for a couple of years. Gen-Z consumers begin to influence the food
circles. Creating unique experiences in the taste of food is still highlighted.

As trends change and develop, informal enjoyment is another trend worthy
of note.

Informal enjoyment trend is all about changing the viewpoint of luxury, quality,
and details. Great food does not confined to restaurants with crisp white
table cloth nor fine dining to French cuisine. While the looks and atmosphere
of the restaurants can be ‘relaxing” and not too far-fetched, the food itself
plays the important role of this new trend whose heart is to make every
day food more ‘premium.’” One easy example is hamburgers, the fast food
denounced as junk. Hamburgers now become a dreamy menu, fulfilling
consumers with lamb from New Zealand sandwiched between custom buns
and special ingredients.

The trend has encouraged high-end restaurants and famous chefs to make
a more casual move, answering the lifestyle of people today. World-class
restaurant like Noma has followed the trend by opening a second restaurant
of this model in Copenhagen. In the meantime, the first restaurant will be
closed and reopened as a full range farm in 2017.

When people now want great food easy and fast, not only in the high-end
market, casual dining becomes more common and available in wider
selection. In marketing aspect, the Gen-Z consumers or new generation
people as large a portion as 33% give priority to convenience and taste.
As a result, this trend has answered this with the ability to enjoy eating.

Even though the food trends come and go and it might be rarer to see kale,
quinoa, or Sriracha rooster sauce next year, it looks like we have to keep

enduring the nighttime food porn from our friends in the social network.

Perhaps showing pictures of food is no less delicious than actually tasting it.

From Now On 16










Recipe

Writer : Jiraporn Wiwa
Photographer : Pichan Sujaritsatit
Food Stylist : Paweethida Tanjasiri
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Even though you cannot cook, this menu is easy enough to try.
Most importantly, it is delicious even if you cook it for the first time.
Bake this for breakfast, brunch, afternoon snack, or party food
at home for your friends. It is guaranteed to a mouth-watering!

Ingredients:

ulawinamududs / deldnss / Frozen puff pastry / asparagus / olive oil /

ndunenan/ wnda / winlnesan 7 laln / salt / black pepper / egg / pancetta ham /
LLENLquLéﬁmﬁ’] / W’]ﬁ(LNsﬂ’]ufﬁ"ﬂ parmesan cheese
Instructions
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Preheat the oven to 425 F.

Dust the work space with flour. Use a
rolling pin to spread the puff pastry out
evenly thin. Cut into squares larger than
the ham.

Wash the asparagus clean, remove the hard
ends, and pat dry. Mix with olive oil
thoroughly, sprinkle with salt and ground
pepper.

Combine an egg with 1 tbsp water, beat
together. Brush the mixture on the puff
pastry thoroughly. Arrange the puff pastry
into diamond shape, follow with ham and
a few stalks of asparagus. Sprinkle with
chunks of grated parmesan cheese.

Fold in both sides of the puff pastry,
each overlapping the other, and press
firmly. Coat the outside again with

egg mixture.

Bake in the oven for 12-15 minutes until
the pastry turns crispy and golden. Sprinkle
with grated parmesan cheese. Serve hot.
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Sweats

At this moment, there is no need to explain the importance of health
and exercise since we are all aware of the reason to sweat as much as we
follow health trends in various aspects of our lifestyle, whether in eating,
living, and playing sports.

Right now everyone is working out.

However, looking closely at the details, we found not only the variety of
sports and exercises we choose, but also the variety of “places.” The place
to exercise is one of the most important factors that encourage us to get up
and work out rather than being a couch potato. Some might choose a small
fitness center near the sky train. Some might prefer an open space like
a park. Some might decide to keep exercise equipments at home. And some
might prefer certain facilities like a swimming pool. All of these have their
pros and cons. Sports facilities and small fitness centers may not answer
in terms of variety. Parks may not be convenient. Or a full range sports club
that offers different activities of your interest may be too far from your home
or workplace, difficult to reach, or, most importantly, too expensive to get
a membership.

We cannot help but imagine that if we have a sports club at reasonable price
near the sky train, our city life would be vastly improved.

What if we can choose... what exactly will we want?

If it is near the sky train, it should be located on Sukhumvit Road. Perhaps
a vertical sports club sounds right for urban people. Concerning the size,

maybe about 10,000 square meters so it is renowned as the largest vertical
sports club in Bangkok.

There should be classes for weight training exercise, cardio boxing, and
yoga, all led by professionals. There available the indoor badminton and tennis
courts in world class standard. Swimming pool comes with beach pool bar
for relaxing while exercising.

Hmm... and definitely a simulated cycling with 360° widescreen!

There also must be an area for children and families, all serviced and
convenient. The design has to be remarkable. As for operation, it would be

interesting if it is supervised by the world famous ClubCorp who has
managed over 200 high-end sports clubs worldwide. And then...

Now you might think this is all daydreaming.

But in the world where everyone starts to care about their health,
exercise is becoming a favorite hobby and we want new places that better
answer our needs.

What we want is not impossible.

The Great Good Place for health lovers is happening.

Fitness Trends for 2016
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Fitness Trends for 2016

> HIIT: High Intensity Interval Training or intensive cardio burns
fat at the highest level within a 20-minute session. Besides losing
weight fast, you will also get stronger.

> Fitness Programs for Older Adults: Exercise is not only for
the young health lovers, but also the older baby boomers who are
now taking care of themselves by exercising and looking to
professionals for the right fitness program for their age.

> Rebounder: Change a large, bulky trampoline into a compact,
trendy equipment, just right for jumping and working out. It is
good for your heart, bones, joints, and all parts of your body.

> Cardio Tennis: New form of cardio that includes tennis in the
session with upbeat music. It is a group activity that burns more
calories and is much more fun.
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‘From now on’ is a phrase meaning ‘starting
Most of

the time, it is followed by (at least) a sentence to

from now and continuing to happen’.

complete the message. (Even when it is said alone,
it doesn’t mean that the speaker has nothing in
mind.) And the message is mostly about change.

There’re two songs that come to my mind when
hearing that phrase. One is Tor Pai Nee Na
(meaning ‘from now on’ in Thai) from Nicole
Theriault. The other one is From Now On

from a music band named Buahima.

Let’s talk about the latter one. Buahima is a
(ad hoc) music band forming by the S.E.A.
Write Award 2002 winner, Prabda Yoon,
and Jetamon Malayota, former guitarist of an
alternative rock band Proud. The band produced
a kind of experimental pop noise project as a
spin-off from Prabda’s popular novel Shit-Tak.

From Now On is one of the songs in this album
and is the first song vocalized by Prabda himself.
It gives me a strange feeling when listening to it.

Firstly, consider that Shit-Tak is a futuristic novel,
From Now On, on the contrary, sounds like
a retro Chinese or Japanese folk song our parents
are fond of. The sound is synthesized in eastern
style while the voice expresses the charm of
old songs. Secondly, the lyrics are contradictory.
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(From now on, The sun will shine just as before.
From now on, the rain will fall forever more. There’s
nothing new beneath the sky to make you smile.
Life’s just a crooked grin so breathe it in for
a while, Then let it out. And from now on, from
now on we say goodbye”)
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From now on, the sun will shine just as before.
From now on, the rain will fall forever more. There’s
nothing new beneath the sky to make you smile.
Life’s just a crooked grin so breathe it in for a
while, then let it out. And from now on, from
now on we say goodbye.

From now on above is ‘from now on there’ll be
nothing new’. Nothing will change. Things will
continue to be the same ways they have been.
Talking about ‘there is nothing new’, there’s
a golden sentence in the fim Midnight in Paris
written and directed by Woody Allen. The film
follows Gil, a screenwriter, who goes to Paris
and happens to travel back in time to the 1920s
or the ‘Golden Age’. There he falls in love with
a girl who is never satisfied with the era she lives
in and dreams of a better future — the future
where Gil comes from and is not satisfied with
it himself. The golden sentence appears during
the time he is in the Golden Age and it conveys
a message: it’s just all the same regardless of
the era. ‘That’s what the present is. It's a little
unsatisfying because life is unsatisfying’.

Except the one that promises nothing new in
Buahima’s From Now On, the phrase will always
be followed by something new. Even if that
something is as absurd as the old things, at least
it’s new.
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From now on

A Long Way Down, a novel written by Nick Hornby
(the author of About a Boy and High Fidelity)
talks about the idea above. That is to say, we
may overcome the existing problems by having
new ones. Regardless of how absurd the new
trouble is, it is new. And it could be a solution.

The scandalous Martin Sharp, the troublous
Jess, the unfortunate rock star JJ, and the
single mom Maureen happen to meet on the roof
of a high building on New Year's Eve with the
intent of committing suicide. However, their plans
are ruined and their short time on the rooftop
gives them a chance to learn from each other
that no matter how bad life is, it wouldn’t be
worse than the way it has been. Another bad
will come and replace the old bad. It won’t get
any better but it’s new. The better thing is, at least
they decide to come down from the roof alive.

Buahima’s From Now On, Allen’s Midnight
in Paris and Hormby’s A Long Way Down all tell
us that from now on there will be nothing new.
There will still be people yearning for their past,
people dreaming of the future, and people who
is never satisfied with the present.

It has always been this way and will always be
this way.

From Now On
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From Now On

My teacher friends often gripe about how their occupation requires
immense energy, both physically and mentally, especially today when
teachers have to prepare for ‘integrated’ teaching materials by themselves
to be in line with the changing curriculum. Time spent ceaselessly each day
teaching, checking homework, preparing syllabus means little time to rest.
Meanwhile, the humble salary they are paid, despite yearly increase, is not
substantial enough to make their lives truly better.

This is not good for students either. | believe that in order for teachers
to teach effectively and creatively, they need some time of their own to think
about new techniques and approaches. Otherwise, teaching will be just
the same old routine since there’s no time for creation.

The problem is not limited to Thai education system. Teachers anywhere are
struggling with the same kind of burden. Consequently, a new ‘service’
has been introduced, aiming to lighten teachers’ workload.

We have heard the term ‘sharing economy’ more often lately. In short,
sharing economy is an economic model allowing people to borrow or rent
out ‘surplus’ assets. For instance, UBER is a service that connects riders
with drivers who drive their own cars as taxis during the time they’re not
in use. Or Airbnb, a service that allows owners to rent out their accommodations
to guests. Mostly, services that use this business model like to ‘claim’ that
they provide win-win solutions: while owners or renters can make money,
consumers get to pay less for goods or services they’re looking for.

TeachersPayTeachers is a service calling itself a sharing economy for
teachers.

Because teaching materials preparation is not a piece of cake for every
teacher. Some do not have time to change or update their materials to be
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in line with the curriculum while some don’t have skill to make interesting
PowerPoint presentations or lack of tools to make instructional videos
that help students understand the lessons better etc. And this is when
TeachersPayTeachers is brought into play.

Instead of using their materials alone, teachers who have time and skill
to prepare for teaching materials can ‘upload’ their educational resources
to TeachersPayTeachers website so that other teachers can ‘shop’ them
at reasonable price. While the teacher-users save some time, the teacher-
authors earn supplemental income — win-win solution.

One major advantage of teacher-made materials compared to those
available in the market is that they’re made by teachers who currently teach
such subjects, resulting in an up-to-date content. With experience and
insight, the materials made by teachers ‘understand’ what students need
and how to help them learn.

Some teacher-authors are so good at making teaching materials that they
can make millions from this platform and retire themselves to make teaching
materials full-time.

On the TeachersPayTeachers platform we can also find materials differed
from the conventional ones. For example, there’s a material teaching
about Shakespeare’s characters allowing students to imagine ‘if characters
from Shakespeare’s novels had iPhones, what would be in their playlist?’.
Instead of merely memorizing, this method encourages thinking from
different perspectives, considering factors as well as reasoning. The product
has sold over 4,000 sets so far.

The founder of TeachersPayTeachers (who’s a teacher himself) said
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that he wants teachers to become more like teacherpreneurs with
entrepreneur ‘spirit’. His service encourages teachers to look at their lessons
from new perspectives and with creativities while being a way for teachers
to earn supplemental income at the same time.

When talking about educational innovation we tend to think of Internet
technology, tablets for students, or multimedia learning systems. But
TeachersPayTeachers is like a proof telling us that educational innovation
may have to start from lightening teachers’ workload first.

Because if children are our future, teachers are the ones who help building

the future too. And how can teachers efficiently perform their role, when
they have burden obstructing their goal?
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Our primary school teacher has taught us to share

without expecting something in return. However,
since the world is continuously changing,
the meaning of sharing becomes more various.
Generally, ‘sharing’ is a way to present your
kindness but with the latest technologies, ‘sharing’
becomes an innovative business. Although this
kind of business has just started, it is remarkably
growing in the beginning of 21* century.

Sharing economy system is to share or to
exchange any form of assets such as accommo-
dations, vehicles, clothes, brand name bags or
even knowledge so that they can be used at
their highest benefits. To simplify, we can use only
one car at a time although we own many cars.
Instead of parking those unused cars at the
garage, we ‘share’ them to others in exchange of
money or other things based on what was agreed.
By using this system, the benefit of a car will be
used while ownership becomes unnecessary.
Besides, it helps reduce the use of resources.

The extensive growth of sharing economy system
comes from the power of the global network called
‘internet’. With the internet, no matter where you
live or what language you speak, you can join the
‘community’ on any serviced platform from pc
screen to smartphone screen. On the community,
you can freely share or exchange things. This also
helps stimulate the economy which has never
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happened before. The analysis from PwC shows
that sharing economy trend will immensely grow.
The value of the market share will increase from
15 billion dollars in 2013 to 335 bilion dollars
in 2025.

One of the best examples for the successful
sharing economy business is ‘Airbnb’. The
community which connects people who have
free space in their accommodations with people
who search for an alternative place to stay rather
than a hotel. Recently, there are around 190
countries around the world joining the Airbnb
network with approximately 400,000 guests
per night. Another example is ‘UBER’, the taxi
service provider on smartphone application.
Within 5 years, the UBER network operates in 250
countries around the world with the company
value of 40 billion dollars.

Apart from those two examples, there are also
many notable companies in the sharing economy
system such as ‘Spotify’, a music streaming
provider with more than 40 million users globally,
‘Getaround’, a medium between unused car
owners and renters, ‘RelayRides’, an application
allowing users to rent a car for a short period of
time with million dollars’ worth insurance as an
option, sharing bicycles via Bixi System, and
a website named ‘EatWith’ giving an opportunity
for travelers to taste traditional food at the locals’.

From Now On

Apart from these, thanks to technology as
a matching and facilitating tool between sharers
and users, there are still many exchanging
models which cover all people daily lifestyle.

In terms of growth rate, sharing economy is like
sweets for the startups as well as individual
consumers. This economic system helps us save
money, time, and resources while at the same
time facilitate our daily life. More importantly,
sharing economy system is gradually shaping
our behaviors and concept of the significance
of value and ownership. We may not have to work
hard and save money to buy a car if we only need
to use it for a couple times in a month. Or instead
of buying a drill, we can use the network to find
any sharing tool when we need a hole in the wall
to hang a photo frame. Meanwhile, it is also
possible to rent our rooms out to guests
temporarily. Stopping the leasing becomes much
easier since there is no indenture like before.

More than the benefit in the form of income
and resource saving, sharing economy is a
sustainable economic system which becomes
an answer to the people in this century.

Place : ONEDAY | Pause and Forward Sukhumvit 26
www.onedaybkk.com
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